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Introduction 
FreeviewPlus is about to enter an exciting phase of re-design. In order to get that design right, we 

need to work with you, our viewers, to create a great system that you will love and return to again 

and again. It’s going to be an interesting process of design and testing, but the first thing we need 

to do is truly understand who you are. To help us keep remembering what you need we will be 

using things called ‘personas’ which are explained below.  

 

Why are we using personas in the development of FreeviewPlus’ updates?  

Personas help understand who we are designing for, to help focus our efforts on creating the right 

experience by referring to a persona as a name “Would Helen use the system like this?” The 

persona is used when we are not conducting testing with you.  

 

Why don’t we just use demographics? 

Demographics only tell us so much detail (such as age range and gender) and lack depth about 

the people we’re designing for so we need to create a full picture to help us understand who you 

are.  

 

What is a persona exactly?  

A persona is an amalgam of different people brought together with common characteristics. To 

protect your identity the amalgam is used to create a fictional, but close to real life, character 

which will be given a name and a photograph.  By giving the persona a ‘human face’ it helps the 

design team focus on designing for that person, not themselves or a made up idea that may not 

really reflect reality.  

 

How are personas developed?  

To create the persona, we interview a number of our viewers just like you, to find out in depth who 

our main types of users might be and what you really need. The interviews will contain questions all 

about you such as: your age range (we will never ask your exact age), employment and family 

status, your viewing habits, what other TV or digital services you may use as well as finding out 

about your frustrations and motivations when using TV or digital services. When all the interviews are 

complete, the findings are collated to look for the common characteristics to draw together to 

make up the amalgamated persona.  

 

Personas in use 

When we’re designing a new service the personas will be on the wall to be a constant reminder of 

who we are building the service for and will provide a ‘check in’ moment to ensure we are staying 

on track.  

 

How long will it take? 

We don’t want to take up too much of your time so would like to spend 15-20 minutes running 

through the questions via phone, Skype, your chosen method of communication or even face-to-

face if possible. If it’s a face-to-face session it may take around 30 – 45 minutes.  


